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ACC Travel Agency Customers: ACC Travel Agency Customers:
® Have you ever wanted to enjoy a holiday in nature? O HEe At SoA 54 S7])0 AIQE =o| olLy?
* ArRIGRAA 8% F A ¢ ~slE o] AY?
@ This summer is the best time to turn your dream into reality. @ ol¥ of&2o0] Y9 Bg dA=Z vtE F|X9] A]7]of.
® We have a perfect travel package for you. ® L2+ Y= st 4Hsh ofsy m7|X]S zk Qlof.
@ This travel package includes special trips to Lake Madison / as well as massage | @ ©] o) 1fj7|X|of= Madison 352 k= EEHSE oSt 9lo] / Yt ZHASEE ToFE URAt
and meditation to help you relax. A} WAL wat oLz},

® Also, we provide yoga lessons / taught by experienced instructors.
* ~0f Q5] R|=E]=(0]Al) — SFE|E HFsto] oA

® If you book this package, / you will enjoy all this at a reasonable price.

@ We are sure / that it will be an unforgettable experience for you.

If you call us, / we will be happy to give you more details.

® E3h R &7t e Alssh / =wet

ZIAt K| ESHE,

® W7t o] 7RIS olofstd, / Y o] R5E A LR £ 4 QS FoF
@ 2 A8t / 23] W71R)ol UAl A= & e ddL H2te sl
Uizt oAl detstd, / 2= WAl 7170] H g2 ARAES AlSE 7ok
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19.
@O When I woke up in our hotel room, it was almost midnight.

@ I didn't see my husband nor daughter.

® I called them, / but I heard their phones ringing in the room.

@ Feeling worried, / I went outside and walked down the street, / but they were
nowhere to be found.

* toR7gAte] FEAMA &x§oltt. to be found : ¥WHH £ 9l

=
nowhere®} ZAgsto] "ojtjoAl e LA =T & Qe

rr
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® When [ decided I should ask someone for help, / a crowd nearby caught my

attention.
* ask A for B : BS A5 FuA AZE] Sojrct — Aol BS QAsict

® I approached, / hoping to find my husband and daughter, / and suddenly I saw two

familiar faces.
@ 1 smiled, feeling calm.
Just then, my daughter saw me and called, “Mom!”
® They were watching the magic show.

Finally, I felt all my worries disappear.

19.
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20. FH| : G2 OlQ 8RE T Rofl F2tL. 20.
@ Research shows / that people who work have two calendars: / one for work /| @® it BEo&rh / UétE AlREL T 9] @S JHX| Qo= 718 / 48 st 7 st /
and one for their personal lives. J2]1 7jQlAQl AiEFS 9Jst 71 St
@ Although it may seem sensible, / having two separate calendars for work and | @ B]Z o]Zlo] Ao g HUX|2tE, / Ay} 7HAAQd HEE s F 719 ¥r ZEHE 7R
personal life / can lead to distractions. Q= Z1& / uisljE 2 oJojAl 4 9it}.

r)l

® To check if something is missing, / you will find yourself checking your | ® 717t WEEX|(WR A QJLx]) &Qlstr] s, / Ut U sfjof & d 2252 oz ¥ sHols}
to-do lists multiple times. o QS Zojoh

% find oneself ¥A} : AJAlo] ~3l= AL 47 H} — ~35ic}h

@ Instead, / ¥ organize all of your tasks in one place. @ Ao, / @ Y 48 ABE 5t 3o A5t

® It doesn’t matter / if you use digital or paper media. ® Aol / WPt °AE ngojE AMESHEAl &2 F0] UlHolE AMESHEAl .

® W It's okay to keep your professional and personal tasks in one place. ® @ Y AEAQ du} 7oAl U st o] == Zlo] ECH

@ This will give you a good idea / of how time is divided between work and home. @ oA YA £2 otojtjolg & Zlo|o} / AJ7to] Lut A AtojoflA| LpH = HiAlO] Cht,

This will allow you to make informed decisions / about which tasks are most ojZle Ut 8% MHEo Z2H3 AYES UE 5 YA siE Zoltt / o= dE0o] MY 53t

important. Alof osh.
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21. FX| : DMVEEo| YHEA| MG Mof Bt 0|

® Why do you care / how a customer reacts to a purchase?

@ Good question.

® ¥ By understanding post-purchase behavior, / you can understand the influence /
and the likelihood of whether a buyer will repurchase the product / (and whether she

will keep it or return it).

@ You'll also determine / whether the buyer will encourage others to purchase the

product from you.

® Satisfied customers can become unpaid ambassadors for your business,

customer satisfaction should be on the top of your to-do list.

® People tend to believe / the opinions of people they know.

@ People trust friends over advertisements any day.

They know that advertisements are paid to tell the “good side” / and that they're

used to persuade them to purchase products and services.

® By continually monitoring your customer’s satisfaction after the sale, / you have the

ability to avoid negative word-of-mouth advertising.

e =g Welell £9 ks A
i Aulag olstes ASa] Y8l A

DO AEDH AH|AC| QESDH DO | oj% DjEol UEHO| E 4

7t/ 270] Fujo] o @A §HsHEA2?
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@O The promise of a computerized society, / we were told, / was that it would pass
to machines all of the repetitive drudgery of work, / allowing us humans to pursue

higher purposes and to have more leisure time.

@ It didn’t work out this way.

® Instead of more time, / most of us have less.

@ Companies large and small / have offloaded work onto the backs of

® ¢ Things that used to be done for us, / as part of the value-added service

of working with a company, / we are now expected to do ourselves.
* “things ~"& 24 FAAIA = ofo|ch.

® With air travel, / we're now expected to complete our own reservations and checkin,

/ jobs that used to be done by airline employees or travel agents.
* “jobs that ~"&, 2|7} AAR ARSEF Jofjete oof I A AU}
ASolct ek shAlstsct

‘ol ~

@ At the grocery store, / we're expected to bag our own groceries / and, in some

supermarkets, to scan our own purchases.
* to bag ~ and to scan ~ 2 ®Z%Ao|ct,

= A}

o 1w

20. FH| : BEESE Arlo] AHRE %

@ ZEEISHE ABle] obse. / st E212E, / 7o) BE wiEAel Lo 1RES J|Aq
A EARN / S Qo] o ke BHE £ o YL o7} A 1 & QA AF
ke o9k
@ 172 ol Hoz AL gglet
® of g ARE gl / S8 F ojREe o "e A shAL gk,
consumers. | ® 33 AL PASL / 26|A159 o] A2 mAHc
© W 22g o ARSI USS, / Aot UL It 2O ST FobEE Hulao] duz
A, / olHlE Q27t AxR & Foletm slgpuect
5OIA}E o] §3E SIS FIPAY AHAZ FApEC] HFEH Y52 o] L2l7} 3o g
® FF oiIML. / oAl Lt Qo) A ookt ML ARFES s|ped, / ol
FBAL Kol ofsyato] ofs) AR Ygo|ck.
Alc. 2
@ #HOPAE, / Se7t elo NRES AR EYHES J|0MNT / AR ATIlNE,
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23. FH| - 2l Y| 227} Pz ofgoletn YLt 23. FH| : our common belief that we are better than average
@® ¥ We tend to believe / that we possess a host of socially desirable characteristics, | @ $® 2]+ Wt ZHaFo] 9ict / 227} @k xlg|Ao g vlgdAlst EMNES 7K1 Qloy, / 1
/ and that we are free of most of those that are socially undesirable. 21 22]= giERo] Alg Aoz vfHAIGHA] ke EAERYE RS20,

@ For example, / a large majority of the general public thinks / that they are more | @ o2 S0, / 4yl &9 gjct4

intelligent, more fair-minded, / less prejudiced, and more skilled behind the wheel of < 7HR| 1
an automobile / than the average person.
® This phenomenon is so reliable and ubiquitous / that it has come to be known as | ® ©] A& Y&t A2 4 91 HEAolojA / 2718 “glo]3 ¥ sy ety EHA|A =
the “Lake Wobegon effect,” / after Garrison Keillor's fictional community / where 9ith, / Garrison Keillor9] 714ro] 29l o|&2 A / “ofdEo] Fst1, / GRS & A
o8], / 283 BE oolSe Ha ol

“the women are strong, / the men are good-looking, / and all the children are above
average.”

@ A survey of one million high school seniors found / that 70% thought they were | @ Hi0F ©o] nESsty EJAEo] st HEXRAIE= EAST / 70%= AHAIE0] 2lgi S oA
above average in leadership ability, / and only 2% thought they were below average. oo+ o|Afoletal A§ZIStA, / QA 2%Tto] AtAlSo] Ht o|stetal AYztsiti= &

® In terms of ability to get along with others, / all students thought they were | ® th2 Al&Sat & XY 4 9l 2o UPMLE, / 2 & SHREL KPAIEo] FH4 olAtolat AY
above average, / 60% thought they were in the top 10%, / and 25% thought they Zrion, / 60%= AtAlE0] A9 10%0] &35ttty Azision, / J2]1 25%= AFAEo0] A9

were in the top 1%! 19%0] &3tchn Ajzisich
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24. ZH| : HQUF LI2tof| A= ALRISL HI2 Y £C2 QIS AIRHEOQI Qteka Ly|n QIct, 24. £H| : Why Are Even Wealthy Countries Not Free from Stress?

@O Few people will be surprised to hear / that poverty tends to create stress: / a | © €14 &% A2 79 ¢i& Ziojct / HWlZo] AEAE UEojU= ZHo] Qo= 718 / 9
2006 study published in the American journal Psychosomatic Medicine, for example, 2 E£of, 0]=29] Alg]ante 9Jsh Ao wEE st 20069 Al FEJCE / S A A
noted / that a lower socioeconomic status was associated with higher levels of A RY7F & /9] =2 AEHA S22 2X|Q mEE|Q Qict= Ko,
stress hormones in the body.

® However, / richer economies have their own distinct stresses. @ 24, / 9§ 2535t FAle 25T & O AEHAE TR Qo

® The key issue is time pressure. @ AN TAle ARt gefolot

@ A 1999 study of 31 countries by American psychologist Robert Levine and Canadian | @ 0]=9] Al2]8tAx} Robert Levine®t 7Hubche] Al2]&HAl Ara Norenzayano©l 2Jgt 317§ =710 tf

psychologist Ara Norenzayan found / that % wealthier, more industrialized nations Sh 1999 = HASc / @ o B85ty ¢ Adste =271So] ¢ whE AJE £ 5 JHA]
had a faster pace of life - which led to a higher standard of living, / but at the I oie Z1g - A8la ol ¢ =2 AF L2F02 o]oFA|P / SAlo / AFLES KE&A
same time / left the population feeling a constant sense of urgency, / as well as ol 718k wilA sickt= Z& AdHol o Feket 71 satk o2t
being more prone to heart disease.
% be prone to = be vulnerable to : ~of F]oFstcH
* left the population feeling ~ : A}&E50] ~ |7 9=t} leaved ‘~51A Tt=t}, ~51A &)
oFete Solata Azbsty Hsity. Z2]u I F2 OCAt|dl: o #ALS £
® W In effect, / fast-paced productivity creates wealth, / but it also leads people to feel | ® € AtAAF / W2 &5 0] MAIYL W2 XZ5HX|0F / I8 ESE AlEo0] A|Zto] B=s5hct
time-poor / when they lack the time to relax and enjoy themselves. 1 wr|A stk / 3E50] 1 &7 A|7to] EESE of.
* leads people to feel ~ : AlE0] ~ 7|7 THEL leadE ~3HA THETh ~3H sitbate %
ol2fi AZSI Wotth. T2l n 1 HS OCARlolE R toRFALE 2
/
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26. 26.

D Gary Becker was born in Pottsville, Pennsylvania in 1930 / and grew up in Brooklyn, | © Gary Becker= 1930d0] HAH|Lo} F9] Pottsvilleo|A Ejojdtt / T2]il H8A] B2F 30
New York City. A Rpgich

@ His father, who was not well educated, / had a deep interest in financial and political | @ 29] olHA|=, J=HA W8S & WX|= X9, / 283 AR EA 22 TAS 7KL
issues. otk

® After graduating from high school, / Becker went to Princeton University, / where he | ® 12 58twS £U3SH &, / Becker: Princeton University2 Zre=d], / I23oA 1= ZA|SES
majored in economics. A5t

@ He was dissatisfied with his economic education at Princeton University / because ‘it | @ % Princeton Universityo]A] 19] A&t w 8o Boto]oict / “17lo] AlX] 2A5S ot
didn’t seem to be handling real problems.” = ZAX™ Ho|x] 4otr] wjEo.”

® He earned a doctor’s degree in economics / from the University of Chicago in 1955. |® 1t ZA|gho|A] vta} sk & wkorct / 1955 o) Al7t Tfjstw o 2 BE.

® His doctoral paper on the economics of discrimination / was mentioned by the Nobel | ® RXPE2] At tst 19| ¥iAl =220 / Lwixl olds]o ofsf AJFE Ut / ZAA|Sto] st
Prize Committee / as an important contribution to economics. ZQ5t 33102 A

@ Since 1985, / Becker had written a regular economics column in Business Week, / | @ 1985 0]2l2, / Becker= Business WeekolA] & 7]&Ql ZAA|st Z+dS A=), / dul &=
explaining economic analysis and ideas to the general public. o7 Zdxg EAu ofojtjolE Y5t

In 1992, / he was awarded the Nobel Prize in economic science. 199240, / 1= ZAA|sto|A] w=HIARS LARSIOICEH
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29. FH| : A2 ofo|g| xtof ZFAL I|YZE £ UCL 29.
@ Although praise is one of the most powerful tools available / for improving young | @ B8] A%to] o|&7t58t 714 425t w1 & stuLbo|X[gt, / o ofo]59] =8 FAAZ]7] ¢
children’s behavior, / ¥ it is equally powerful for improving your child’'s self-esteem. 3t / @ 1712 49| olo]Q] Rfo} EEZS FFAIA]Z|7] YA = Edo] 7t sict
® Preschoolers believe what their parents tell them in a very profound way. @ SXLAEL 259 Ut IE0H WSt 7L o}F Zlo] Wi}
® They do not yet have the cognitive sophistication / to reason analytically and reject | ® 152 o}xl QXA A#HAU|E 71X YA gt} / BRI o7 2510 HA HAEE HEE
false information. A=,
@ If a preschool boy consistently hears from his mother / that he is smart and a good | @ §teF SX|4A Aol 79| ojtjUE X H A|&&Mog E0WH / 71 £EE5Y £2 =20)2t=
helper, / he is likely to incorporate that information into his self-image. A&, / 3= 1 HHEE T9] Rfo} o|ulX|of| E3He JHsAlo] =ct
® Thinking of himself as a boy who is smart and knows how to do things / is likely | ® AHAl& EE5t1 ofg] 7HA|E o= §HE 40 Y= Ado0=2 Azst= 712 / 05 2A siZ2
to make him endure longer in problem-solving efforts / and increase his confidence oA o e AdA siF / fE1 o8 AUS AlEst= o ARAES S b5
in trying new and difficult tasks. Mol =rct
* think of A as B : AE B}yl of7|cHAiZtsc}]
® Similarly, / thinking of himself as the kind of boy who is a good helper / will make | ® UFRIZHA| 2, / ARAIS £2 £20|Q I8 59| Adolzty AiZist= 718 / 15 g2 A1gAo
him more likely to volunteer to help with tasks at home and at preschool. 2 A& T2]1 SR|YoA AR o R TolE ZHsAol § £A THE Zo|ch
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